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TERE!

Minu nimi on Henrik Roonemaa

Ja ma ei oska teid dpetada, kuidas oma hotelli juhtida.

Twitteris @henrikroonemaa
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Works like magic

No stylus

Far more accurate
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EDUCATION
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ENTERTAINMENT
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Consumers have picked up new digital activities since COVID-19,
including videoconferencing, remote learning, and telemedicine

Have you used or done any of the following since COVID-19 started’ B Using more I Just started using
% of respondents

Grocery delivery

Restaurant delivery

Meal-kit delivery

Virtual/video chat for personal use
Video conferencing for professional use
Remote learning for me

Remote learning for my chikdren
Online media streaming

Playing online video games
Walching online video gaming

Online personal training/fitness
Digital workout bike or machine
Telemedicine for physical health care
Telemedicine for mental health care
Weliness app (e.g.. meditation)

'Q: Have you used or done any of e fofomng Since the corormaurus or COVID-19 aton stated? If yes, Q: Which best desonbes when you have dore or used each of Mese ifems ? (Juwst
stared using since COVID-19 staned’; “using more since COVID- 19 statted’; “wsing sbout the same since COVID- 19 started”; “using less since COVID-19 statted ™)

Source: Source: McKinsey & Company COVID-19 China Consumer Puse 221-2242020 n - 1,243 (nCuding Hubel provinos ) 3/20-2232020 n - 1.225 (ncluding Hubei province): 325-330'2020 n - 1.048  McKinsoy & Company
ncuding Hubel provinos), 41482020 n - 189 (ncluding Hubei province), sampied and weighted 1 mateh Chinese genéral popdation 18-85 yeas oid




French consumers have picked up new digital activities since the
start of COVID-19

Have you used or done any of the following since COVID-19 started’ W Just started using [l Using more
Percentage of respondents

':?.l Grocery delivery
Restaurant delivery
Meal-kit delivery
Video conferencing for professional use
Virtual/video chats for personal use
Remote learning for me
Remote learning for my kids
Online media streaming
TikTok
Playing online video games
Watching online video gaming
Online personal training/fitness
Digital workout bike or machine
Telemedicine for physical health
Telemedicine for mental health

Weliness app (e.g., meditation)
'Q: Have you wsed or done any of 1he fofoming since the cororavirus or COVID-19 situaton startea? If yes, Q: Which best desonbés when you have done or used each of Mese items ? {Jus!
started using since COVID-19 started”, “using moe since COVID-19 stated'” "using sbout the same since COMD-19 started”, ‘using less since COVID-19 started )

Source: McKinsey & Company COVID-19 France Consumer Puse 04'02-04052020 n - 1,011, 3/26-3292020 n = 1,003, 3/24-3'25/2020 n - 1 008 sampled and weigtted o maich French general
populttion 184+ years




Italians have picked up new digital activities since the start of
COVID-19

Have you used or done any of the following since COVID-19 started'? M Using more Ml Just started
% of respondents

Grocery delivery

Videoconferencing for professional use
Virtual/video chat for personal use
Remote learning for me

Remote learning for my children

Online media streaming

TikTok

Playing online video games
Watching online video gaming
Online personal training/fitness
Wellness app (e.g., meditation)

' Q: Have you used or gone any of the following since the COVID-19 studtion staned? i yes, Q. Which best gesonbes when you have done o Lsed éadh of these ilems? Possibie answers: "pst staned using since COVID-19 staned”,
“using mom since COMID-19 started™, “using about the same since COVID- 19 staried”, “using less since COVID-19 started.”

Source: McKinsey & Company COVID-19 lialy Consumer Pulie Survey 42-452020, n= 1.000; sampled and weighied 10 maich Ray's genaval population 18+ years McKinsey & Company 9




A substantial number of Germans have tried new digital activities
since the start of COVID-19

Have you used or done any of the following since COVID-19 started’ M Using more Il Just started using
Percentage of respondents

Grocery delivery
Restaurant delivery
Meal-kit delivery
Video conferencing for professional use
Virtual/video chat for personal use
Remote learning for me
Remote learning for my children
Online media streaming

{ Tiktok
Playing online video games
Watching online video gaming
Online personal training/fitness
Digital workout bike or machine
Telemedicine for physical health
Telemedicine for mental health
Wellness app (e.g.. meditation) 47%

' Q: Have you usad or done ary of he Domng Since the comnawrus or COVID-19 sitution started? Ifyes, Q. Which best descnbes when you have dore or used éach of thése iems? (Just
stared using since COVID-19 staned’; “using more since COVID- 19 stated”; “using about the same since COVID- 19 stared™; “using less since COVID-19 stated”)

Source: McKinsey & Company COVID-19 Gemnan Consumer Puise Sunvey 328-32§2020 n - 1 002, 42-4/52020 n « 1,010, samnpied and weighted 1 match Germany's generd population 18+ yeans
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Farm to Table
Kuidas teada saada, mis sinu imber from. the
toimub? Ja kuidas see koik karantiiniajal Mediterranean

% 5.0 (174)
Klis, Croatia

hoopis onlaini kolida?

AGRICULTURE TOUR MEAL




“MySpatit Pokumine  Kuwplet  Todlauad  Lsarum  Melst  Kontakt

Avame sadade
kontorite uksed -

toota seal, kus
soovid!

Hind alates

+99-le kiremale kehtib hind 99 €/kuus. Tavahind 149 €kuus.

Osta ku 9¢

Kuidas MySpotit t66tab?

Just nagu kor o,

P, Tortus, i




Meie Inimesed, Tédhelepanu!!!

P&hjalikult ja ajanduetele mittevastavalt iimbersisustatud puhvet, toob Teile

FRANZIA

RESTORAN

reede 03.aprill TARTU
lauba 04.aprill TALLINN,

(Loogiliselt vottes on Ida-Virumaa molemal paeval)

4péaki meniiil

PATEE 300G, KURGISALAT 400G, KARASK 1TK, RIBI
1PLAAT, RIBIKASTE 300G, PEKIMAARE 250G,
PASLAGIN SO0G(RATATOUILLE MEIE MOODI)

+i{iLLATUS, !
HIND 45.-
AUSTUSEGA VASTUTAYV EINELAUA PIDAJA

INDREK KAVERIK TELLIMUS SAADA:

FRANZIAREETUEMAI L.COM




SUUR
ELAMUS

Palun tee sina mu puhkus
voimalikult huvitavaks.




KUIDAS JOUDA
TEHNOLOOGIANI?







Igal turistil on tana oma
iIsiklik kaaspiloot taskus.



IMOODNE KLIEN'

“DIGITAL

INATIVE




MINU MURE JA
SINU MURE

SINU PROBLEEMID KLIENDI PROBLEEMID

- Millega kliente enda juurde meelitada? - Kuidas sind leida?

- Kuidas pakkuda teenuseid ohutult? - Kuidas puhata ohutult?

- Kuidas kulusid kokku hoida? - Kuidas maksta selle eest, mida ma vajan?

- Kuidas kliendile ronkem muta? - Kuidas mul oleks |dbusam ja huvitavam?



KONTAKTIVABA
TULEK JA MINEK

I Kilaliskorterid kasutavad seda vaga edukalt
I  App ja nutilukk, voti koodlukuga karbis voi lihtsalt naela otsas
I Suures asutuses Uledd keeruline teha




KUIDAS TEIL
SEAL KA ON?

Mis ilm praegu on, millist ilma jargnevateks pdevadeks lubatakse?
Kui soe meres / jarves parajasti on?

Kui palju lund parajasti on, kas suusatada ja kelgutada saab?

Kui palju sul juba rahvast on?




KUI MEIE HUVID
SAAVAD KOKKU

Kas ma tahan tuppa koristajat, mida ta seal tegema peaks ja mis kell tulema?
Kas téna varsket kala on? Kas tulen restorani voi tellin tuppa?

Kas mul on vaja triikrauda, Sampooni ja muud sddrast?

Peab olema vaga lihtsasti tehtav |Gbi nutitelefoni

Mul ei ole sularaha




o0 o0
PALUN MUU
MULLE PEALE

Kuidas ma leian lisateenuseid, mida sinu juures voi ldhedal pakutakse?
Barjadr paadilaenutuse, jalgrataste, sauna, tennisevdljoku, kanuumatka
broneerimisel ja selle eest maksmisel

Kui seda saaks tellida telefonist kahe klikiga nagu Woltist stitia

Kuidas see unistus pdriselt teoks teha?




o0 o0
KAS TEIL TOOD
SAAB TEHA?

Kui kiire netithendus sinu juures on? Fiiber majas? Kui kiire on 4G?
Kas sul on t66kohad, mida ma saaksin kasutada?

Kes senikaua mu lastega tegeleb?

Tegelikult ma ei taha puhates VEEL ROHKEM internetis olla




KOIK SU
KLIENDID EI

DIGITAALSED
OSAVKAPAD




ARA LASE

ENDALE MUUA:

APPI VR-VIDEOT CHATBOTI FACEBOOKIS

Sest ma ei viitsi seda Sest mul pole VR-seadet ja kui Sest ta ei oska mu klisimustele
installida, mul pole meeles ka on, siis ma ei viitsi seda niikuinii vastata, raiskab ainult
seda kasutada, see pole hea ja sinu hotelli pdrast kusagilt valja mu aega ja I6puks ma pean

see ei t66ta mu telefonis. otsida. sulle ikkagi helistama.



TURUNDUS JA
ULESLEIDMINE




IMESID EI OLE,
TOOD AGA KULL

K&igil on kogu aeg liiga palju infot ja midagi ei plsi meeles

SEO on tdhtis, sotsiaalmeedia on tdhtis

Tekita endale andunud fannid ja hoia nendega Ghendust, voib-olla pole palju vaja?
Komistamismajandus

M&dda, médda, mddda




-

SEE KOIK EI
PEA OLEMA
KEERULINE

Scotty Kilmeri kanal on nr1 DIY autokanal
YouTube'is. 1 miljard vaatamist ja see on
VAGA kodukootud kanal.




MIDA NOORED
OTSIVAD?

Autentset kogemust, mitte branditud ja voltsi

Vadrtustavad lGbipaistvust, ausust ja usaldusvadrsust

Mobiiltelefon on kdige alus: chatja veebiteenused, mitte telefonikdne
Personaliseeritud [dhenemine

Usaldavad sdpru ja mojutajaid

Sdaastlikkus ja kestlikkus




* *
* 5 %

Euroopa Liit Eesti
Euroopa tuleviku heaks
Regionaalarengu Fond




