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Stsenaariumid: majutusettevotetes veedetud ood (sise+valisturism), tuh.
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Reisiteenuste ekspordi stsenaariumid — kokku ja top 5 sihtturgu (mln eurot)
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ETC uuringu ,Monitor sentiment for domestic
and intra-European travel” 6-osaline uuring
(september 2020-veebruar 2021)




SIZING UP TRAVEL ANXIETIES
Quarantine at the destination remains a major deterrent to European travel

Leading concerns for travelling In Europe

15.6% 12.0% 9.5% 7.1% . Compared to other age :
Quarantine Becoming ill Changes in travel Booking and groups, respondents over
measures at the restrictions to and cancellation the age of 55 are slightly :
during my trip destination from my country policies more concerned about the

during my trip :
. i rising COVID-19 casesand

@ @ Tl'n becoming Ill at the
< § destination

|

|

14.1% 9.6% 9.4% 5.8%

Rising COVID-19 Limited options Becoming Transport and
cases in the at the destination illin transit accommodation
destinations (closed restaurants safety measures
| want to visit /bars, etc.)
5 " Noslgnificant changes between waves were recorded for this question.
42 lan No. of respondents: 5,837

Q4.What currently concerns you the most about travelling within Europe?
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Visiting destination’s bars and restaurants is now causing more anxiety

nong Europeans
The most worrisome touch points during travel
In relatlon to personal health & safety
Feb '21
survey 12.7%
Dec '20- Jan ‘21 o

survey 13.3%

Mov- Dec 20 £ noy 12 9% 13.4%
survey - — '

Oct- Mov "20 S
survey 13.8%

Sep- Oct '20 5 a0
survey 12.8%

Aug- Sep '20 9 20
survey 12.3%

Alr travel

Food & beverage

Attractions, toursand activities
(l.e., museums, theme parks)

44  0b.Inrelation to your personal health and safety, which parts of your Journey will concern you the most?

MNo. of respondents: 5,837
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Consumer Inge
(2021)

X

Tarbijad on murelikumad kui varem.
Prioriteedid:

1. Taskukohasus (32%)
2. Tervis (25%)

3. Keskkond (16%)

4. Uhiskond (15%)

5. Kogemus (12%)

www.ey.com/en gl/news/2021/03/ey-future-consumer-index-
consumers-more-concerned-one-year-into-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Turundus algab
kliendisegmendi
tundmisest

Turundus algab

kliendi tundmisest

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Konkureerid vilmase
parima kogemusega,
mis su kliendil ol

Konkureerid oma

konkurentidega

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Kliendid loodavad, Kliendid eeldavad, et

et sul on mida sul on tapselt see,
nad tahavad mida nad tahavad

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Klientisuhte loomine Klientisuhte loomine

on nagu kohtamas on nagu online
kaimine kohting

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Kliendid on su Kliendid on su

turundusstrateegia klienditeekonna
keskmes keskmes

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause poOhitoe =
muutust post-koroona

VANA TODE UuUS TODE

Suhted loevad Suhted on koik

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Agiilsus on Agiilsus on

tanapaeva turundus

tehnoloogiline
protsess

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

Su brand peab Su brand peab
esindama esindama

suureparaselid suureparaseid
tooteld vaartusi

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

Edukaks turunduseks Edukaks turunduseks
on vaja oiget on vaja inimteguri,

tehnoloogilist andmete ja tehnoloogia
lahendust tasakaalu

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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10 turunause pdhitde
muutust post-koroona

VANA TODE UuUS TODE

Turundus toetab Turundus on oigete

ettevotte kasvu juhtimisotsuse kese

hbr.org/2021/03/10-truths-about-marketing-after-the-pandemic
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vOlmalusea valjakutsea

loodus ja ruumi koigile turunduseelarved vorreldes teistega
kompaktne, aga vaheldusrikas oigeaegne kohalolek

lahiriikide ligipaasetavus .paariariigi” nakkusnaitajad

digiriigi kuvand digitaliseeritus ja andmed

kestliku turismi potentsiaal siseturism 2021

rahvusvahelised uritused Tallinn
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