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Long-haul To Europe index base

JAPAN RUSSIABRAZILCHINA US

Evolution of intention to travel long-haul and to Europe

Index Base:100 (>100=expansion, <100=decline)

TRAVELLERS’ CONFIDENCE MIGHT START IMPROVING, BUT OVERSEAS TRIPS ARE 
NOT THE PREFERRED OPTION JUST YET









US

The mountains, national parks

37%

Cities/ metropolitan areas

36%

Different types of places

27%

The coast, beach resorts 

19%

17%

Travel horizon May-August 2021

France 28%

Italy 25%

UK 22%

Germany 18%

Spain 15%

Switzerland 12%

Austria 11%

Greece 11%

Sweden 8%

Denmark 8%

Top 10

Preferred transport to move 

between countries

Full service flight 54%

Low cost flight 38%

Train pass 25%

Single train ticket 24%

Rented car 17%

Preferred European 
countries

Preferred type of 

destination to visit
Number of countries to visit 

while in Europe next time

A significantly       higher number of US respondents consider this destination for a trip 

between May - August’21 compared to the same period in 2020.

Countryside, rural areas 

US RESPONDENTS ARE MOST INTERESTED IN EMBARKING ON CITY AND COASTAL BREAKS DURING THEIR NEXT 

TRIP TO EUROPE. AIR TRANSPORT IS THE PREFERRED OPTION TO MOVE AROUND

*This category refers to respondents who expressed interest in visiting various types 

of destinations in a single trip (mountains, rural, city, etc.), rather than just one.















JAPAN

The mountains, national parks

47%

Cities/ metropolitan areas

33%

Different types of places*

21%

The coast, beach resorts 

19%

16%

Italy 28%

France 25%

Germany 23%

UK 16%

Austria 15%

Switzerland 12%

Spain 10%

Belgium 8%

Greece 7%

Netherlands 7%

Top 10

Preferred transport to move 

between countries

Low cost flight 44%

Full service flight 37%

Single train ticket 30%

Train pass 20%

Rented car 12%

Preferred European 
countries

Preferred type of 

destination to visit
Number of countries to visit 

while in Europe next time

Haven’t decided yet

THINKING ABOUT THEIR NEXT TRIP TO EUROPE, JAPANESE IMAGINE VISITING CITIES AND COASTAL LOCATIONS. 

AIR TRANSPORT IS THEIR FIRST CHOICE TO MOVE WITHIN EUROPE

Travel horizon May-August 2021

No significant differences were observed in terms of  destination 

preferences compared to May - August’20.

*This category refers to respondents who expressed interest in visiting various types 

of destinations in a single trip (mountains, rural, city, etc.), rather than just one.









CHINA

Top 10

The mountains, national parks

64%

Cities/ metropolitan areas

50%

Different types of places*

34%

The coast, beach resorts 

31%

Countryside, rural areas 

15%

A significantly       higher /       lower number of Chinese respondents consider this 

destination for a trip between May - August’21 compared to the same period in 2020.

Preferred transport to move 

between countries

Full service flight 82%

Train pass 38%

Rented car 31%

Low cost flight 28%

Single train ticket 23%

Preferred European 
countries

Preferred type of 

destination to visit
Number of countries to visit 

while in Europe next time

COASTAL DESTINATIONS AND METROPOLITAN AREAS ARE KEEPING UP THE INTEREST OF POTENTIAL 

CHINESE TRAVELERS. THE DESIRE FOR MULTIPLE COUNTRY TRIPS REMAINS STRONG

Travel horizon May-August 2021

France 44%

Italy 26%

Germany 25%

Denmark 25%

UK 24%

Switzerland 23%

Austria 21%

Greece 18%

Netherlands 18%

Finland 16%

Malta

*This category refers to respondents who expressed interest in visiting various types of 

destinations in a single trip (mountains, rural, city, etc.), rather than just one.
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